
   



  

  

MEDIA PACK 

Where Men 
Really Talk! 

Men’s Radio Station 

Britain’s first ever men’s radio station, run by 
men for men. 

Men increasingly need a place to discuss 
serious matters at the heart of who they are. 

https://www.mensradiostation.com/ 

getinvolved@mensradiostation.com  

07939 442447 / 0203 
290 441 

https://www.mensradiostation.com/
mailto:getinvolved@mensradiostation.com


 

 

  

Introduction 

Men’s voices from 
around the globe 

Men’s Radio Station (MRS) is a not for profit community interest charity, an internet based radio station 
providing a voice for men worldwide. Men’s radio station is the first of it’s kind in Britain and indeed all  
over the world. It’s ethos is to provide a platform for men regardless of age, colour, creed, race or religion 
to inspire, educate and connect women globally. Whether it be a l istener or presenter, MRS strives to 
bring men from all  over the globe into a safe, nurturing enviroment where they can share their stories, 
concerns, network and encourage each other. 

The objective of Men’s Radio Station (MRS) is to share all  aspects of men’s needs and all  that may affect 
their l ives from across the world, providing them with wit, warmth, and wisdom to empower and 
entertain the l isteners. 

Produced by men of all  ages  and from all  cultures and ethnic backgrounds, MRS offers insight into 
various subjects ranging from business, politics, finance, health and international affairs among others 
and provides entertainment from the arts also. 

Men’s radio station l isteners will join us to find answers they are looking for from other men who have 
had similar experiences and have succeeded in finding positive solutions to those experiences and 
provide other men with the confidence to do the same. “If other men have done it, then so can I” 



 



 



 

 

  

Gender Market Distribution 

Our target demographic of the female 
gender. With the specific age range targeted 
between 25-55. 

Based on our current projections we see 
that the 40 – 50 age bracket sees value in 
the topics and shows aired on MRS. 
Interestingly, a large number of women also 
tune in and seem to enjoy the variety of 
shows. 

Our projected listeners 

Ou r plan is to create more shows targeting the topics that are currently 
creating the most listeners. 

 

Ou r Male Listeners 

Taking note of the surprising number of female listeners, we are in discussion 
with various parties about the best way to capitalize on this. 

 
We b Presence 

We are continuing to grow our website and app capability, we now enable 
worldwide event advertising. 
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Our current demographic shows a marked favor for using our app on mobile phones. But also for accessing our comprehensive 
website. We have ensured the responsiveness of our site and are looking at improving our mobile app experience. 
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